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The Department of Home Affairs has launched the latest phase 

of the Act Now. Stay Secure. cyber security awareness 

campaign, empowering all Australians to take control of their 

cyber security.

The campaign highlights simple, practical behaviours everyone can take to protect 

themselves online. The three key behaviours that this phase focuses on are:
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Campaign on a page

Always set up 

multi-factor 

authentication 

where available

Install all 

software 

updates to keep 

your devices 

secure

Use a unique 

and strong 

passphrase for 

every account -

at least 15 

characters  

1 2 3



All of us play a role in making Australia a cyber secure nation.

As key influencers in your communities, the multicultural media’s role is one of the 

most significant in supporting and amplifying the Act Now. Stay Secure. campaign.

Through your platform, you can:
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How you can support

Provide your audiences with an 

introduction to the campaign and 

the important yet simple cyber 

secure behaviours that will help 

protect your community online.

Help educate your community on 

the importance of consistently 

applying cyber secure behaviours

every time they are online.

Craft informative, resonant 

and impactful stories featuring 

community members with 

lived experience of a cyber 

security breach or cybercrime.

Guide community members 

to the campaign website and 

translated resources to help them 

learn about how they can protect 

themselves online, in their 

preferred language.



To support multicultural communities, this phase of the campaign features the most 

extensive language coverage to date - with resources including fact sheets, posters 

and social media tiles available in 32 languages, in addition to English.
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Translated resources

Arabic

Arabic

Burmese

Burmese

Chinese Traditional

Chinese Traditional

Dari

Dari

English

English

Farsi

Farsi

French

French

Greek

Greek

Serbian

Serbian

Spanish

Spanish

Filipino

Filipino

Tamil

Tamil

Thai

Thai

Turkish

Turkish

Urdu

Urdu

Vietnamese

Vietnamese

Hindi

Hindi

Japanese

Japanese

Khmer

Khmer

Korean

Korean

Macedonian

Macedonian

Nepali

Nepali

Portuguese

Portuguese

Punjabi

Punjabi

Indonesian

Indonesian

Chinese Simplified

Chinese Simplified

Bangla

Bangla

Russian

Russian

Samoan

Samoan

Sinhala

Sinhala

Gujarati

Gujarati

Hazaragi

Hazaragi

Italian

Italian

https://www.actnowstaysecure.gov.au/translated/arabic?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/burmese?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/chinese-traditional?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/dari?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/english-resources?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/farsi?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/french?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/greek?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/serbian?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/spanish?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/filipino?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/tamil?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/thai?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/turkish?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/urdu?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/vietnamese?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/hindi?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/japanese?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/khmer?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/korean?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/macedonian?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/nepali?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/portuguese?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/punjabi?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/indonesian?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/chinese-simplified?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/bangla?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/russian?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/samoan?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/sinhala?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/gujarati?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/hazaragi?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
https://www.actnowstaysecure.gov.au/translated/italian?utm_source=media_kit&utm_medium=referral&utm_campaign=anss_p4
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Facts and figures

Over 87,000 cybercrimes were reported during the 2023-24 financial 

year in Australia, equating to one report being made every six 

minutes.¹

The Australian Signals Directorate received over 36,700 calls to its 

Australian Cyber Security Hotline over the course of the 2023-24 

financial year, an increase of 12% from the previous financial year. ¹

Over $140 million has been reported lost to cybercrime in 2025. ² 

65% of those surveyed from culturally and linguistically diverse 

communities have been in a data breach or had their data 

compromised before. ³ 

70% of those surveyed from culturally and linguistically diverse 

communities want to be doing more to protect themselves from 

cyber threats. ³

¹ Australian Signals Directorate Annual Cyber Threat Report 2023-2024 

² www.scamwatch.gov.au/research-and-resources/scam-statistics

³ Act Now Stay Secure Phase 4 Developmental Research Report 
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Personas

These broad personas/personality types reflect common cyber security attitudes in 

multicultural communities. They can help you tailor stories to better engage diverse 

audiences with relevant concerns and motivations.

Blue is a young woman in her early thirties who is 

moderately tech-savvy. She regularly uses apps and 

does a lot of things online like shopping and banking. 

She tries to take the right steps to be cyber safe, but 

she still feels helpless, believing that no matter what 

she does, she might still fall victim to scams or data 

theft. Blue wants to do more but doesn’t know where 

to start. Communicating with Blue will require a 

reassuring tone and focus on the clear steps she can 

take to feel more in control.
Blue
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Personas

Green is a man in his thirties who regularly uses 

social media, like WhatsApp and Facebook, and 

downloads apps for his internet connected devices. 

He feels as if he knows how to keep his data safe 

and believes that banks and other official 

organisations have strong enough systems in place 

to protect his important data. As a result, he may feel 

complacent about his own behaviour, like he is doing 

enough already. To engage Green, use an urgent 

tone and highlight how threats can emerge across 

different platforms. Reiterate the key steps that 

should always be taken.

Green

Purple is a man in his forties who has recently 

migrated to Australia. English is his second language, 

and he frequently uses non-English apps to stay 

connected with friends, family and businesses back 

home. While he is aware that cybersecurity threats 

exist, he doesn’t believe he’s likely to be targeted. 

This makes him more likely to share personal 

information online or trust unfamiliar messages. To 

connect with Purple effectively, use clear, simple 

language and focus on practical steps. Reinforce the 

core cyber security behaviours of the campaign.

Purple
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